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Spending on Mastercard and Visa Cards Rose 9.5% in 2018
The Nilson Report

CARPINTERIA, CA – February 27, 2019 – Spending for goods and services generated by
Mastercard and Visa credit, debit, and prepaid cards issued in the United States was $6.021
trillion in 2018, an increase of 9.5% over 2017.
Purchase volume on Mastercard cards grew 10.9%. Purchase volume on Visa cards
increased 10.5%. Visa purchase volume market share, at 70.56% for 2018, was down from
70.65% in 2017. This was the first time Mastercard had increased its market share versus
Visa since 2012, according to The Nilson Report, for 48 years the leading card and mobile
payment industry trade publication.
“Last year, credit, debit and prepaid card payments to purchase goods and services
initiated by Visa, Mastercard, American Express and Discover cards issued in the United
States surpassed 100 billion for the first time,” said David Robertson, Publisher of The Nilson
Report.
Visa credit card purchase volume grew 10.1% last year to $1.956 trillion. Mastercard
credit card purchase volume reached $810.90 billion, up 9.1%. In 2018, the credit card

average purchase amount was $84 for cards issued in the U.S., up 0.9% versus 2017. Visa’s
average credit card purchase amount was $82. Mastercard’s average credit card purchase
amount was $89.
Outstanding debt on Mastercard and Visa credit cards combined grew 4.8% to $780.65
billion as of December 31, 2018. Mastercard issuers experienced growth of 6.1% to $309.51
billion. Visa issuers experienced growth of 3.9% to $471.13 billion.
There were 1.32 billion Visa and Mastercard credit, debit, and prepaid cards in
circulation at year-end 2018, a gain of 59.2 million cards over 2017.
About The Nilson Report
The Nilson Report is the most respected provider of news and information about the
global card and mobile payment industry. Available worldwide by subscription only, The Nilson
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